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1. CREATING A JOURNEY
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	What was checked?
	Action required

	Search: The homepage meta titles and descriptions      

are the only pages that appear to have been

optimised for Google.
	Optimise page titles and descriptions.

	Business page: Present.
	Suggest completing opening times and adding the logo and some other branded content.

	Https present: None.
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	https:// Website should have an SSL certificate (this will make a green padlock appear).


2. BRAND COMPLIANCE

	What was checked?
	Action required

	Logo: Correct logo is used. 
	Consider adding more space around CILT logo an “exclusion zone”. Refer to the brand guidelines for guidance. Currently the ‘HOME’ navigation button is over-lapping the logo making it illegible.

	Photography: Too stock, transport / logistics-based. 
	The website would benefit from having more positive images that include people. Please refer to the brand guidelines for guidance.

	Tone of voice: The style of language isn’t succinct or easy to understand, with overly complicated and alienating sentences like “As an International Institute, CILT is highly decentralized and yet centralized by granting autonomy to countries to function independently but with centralized certification and membership processes.”
	Please refer to the brand guidelines and look to shorten the text and add more personable engaging copy.

	Colour: The correct brand colours have been used in the main.
	Please use the correct colours as highlighted in the brand guidelines for all mouse rollovers, links and social media icons too. Refer to http://ciltinternational.org/ and the brand guidelines for guidance.

	Font: Correct web font has been used. 
	Please refer to the brand guidelines for guidance of font size.

	Link back to CILT International: Yes. On the homepage.
	Refer to http://ciltinternational.org/ and the brand guidelines for guidance for the scroll over mouse link button. Consider adding a link under ‘Contact Us’ too.


3. USER INTERFACE DESIGN

	What was checked?
	Action required

	Homepage proposition: Currently: “…the CILT was actually established to promote knowledge of the science and art of Logistics and Transport and to provide a source of authoritative views for communication to government, industry and the community at large.” 
	Change text. As per the imagery, the key proposition for the website is too transport / logistics-based and could sound more like a logistics company than an organisation that helps people progress in their careers. Refer to http://ciltinternational.org/ for guidance.

	Design: The design is confusing on the eye. With 2 sizes of copy in each navigation tab at the top and the homepage has been divided up in a busy way.
	Would benefit from being more ‘on brand’ as per the points above and with updated photography. Not sure the thin gold strip at the top of the banner is necessary either.

	Typography: The copy is too small, condensed and justified.
	Change copy to be ranged left, consider making the design more simple and clear, using more variety of the Imago font weights. Refer to http://ciltinternational.org/ and the brand guidelines for guidance.

	Favicon: A correct favicon has been used only with a purple background, rather than white like CILT International’s.
	The logo with a white background would be preferred for consistency. 

	Feedback: Button feedback is confusing in the top navigation bar as uses two different font sizes and two different colour changes when you rollover them.
	The website would benefit from fewer words on one line and one font size so the user knows exactly what information they are looking for more clearly. Refer to http://ciltinternational.org/ for guidance.

	Text within images: Didn’t find any but for information, this is poor practice for accessibility reasons for people using screen readers but also for Google and SEO purposes.
	Do not add text to images but have as html / text.

	Accessibility: At the bottom of the homepage under ‘Silver Corporate Members’ the logo is illegible due to poor resolution.
	Replace the logo with a higher resolution version.

	Responsive: This website is not responsive to mobile devices. 
	Suggest this is rectified with new, responsive CSS, as Google will mark down the site for this, and it doesn’t create a great user experience.  

	
	


4. CONTENT AND INFORMATION ARCHITECTURE 

	What was checked?
	Action required

	Country selector iframe: Missing.
	Please add to the top of the website. See http://ciltinternational.org/ and refer to the brand guidelines. 

	Navigation: Two levels of main navigation have been used. The way content has been grouped all over the homepage is somewhat confusing and doesn’t provide a smooth or clear user-centered experience. 
	Suggest content is grouped more concisely together ie “About Us / Who We are” (you don’t need both descriptions on one tab) in top tab with “A little bit More on CILT” that features further down the page. Refer to http://ciltinternational.org/ and the brand guidelines for guidance.

	Find membership details: There was a dedicated area for membership but only with PDF downloads within that are not on brand.
	Add / create new content for this area asap. Refer to http://ciltinternational.org/ and the brand guidelines for guidance.

	Broken links: There are several broken links across the website or dead-end links. 
	Suggest using a free link checker. Like this http://www.brokenlinkcheck.com/ or similar.

	WiLAT and YP check: There is an area called ‘Young Members’ under the top bar tab ‘Membership / Career Education’ that isn’t responsive. Further down the homepage under “A little bit More on CILT” it mentions membership again and there’s 2 rollover links, one for WiLAT and Young Professionals. These are not obvious rollover links and the further link ‘www.w…org’ for WiLAT doesn’t work and isn’t on brand:
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	This is not creating a great user experience as its very confusing, isn’t engaging or communicating in a clear way. Refer to http://ciltinternational.org/ and the brand guidelines for guidance. 

	Quality of content: This varies across the website with old content, justified heavily loaded body copy (About Us) and confusing navigation and links.
	Suggest editing and redesigning the site to be more user friendly. Pages without updated copy and branding are hidden or new content is created asap and refer to http://ciltinternational.org/ and the brand guidelines for guidance.

	Contact details: Easily accessible.
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	News: There is a news section advertising an upcoming event. The PDF is not on brand.
	Refer to http://ciltinternational.org/ and the brand guidelines for guidance.


5. SOCIAL MEDIA 

	What was checked?
	Action required

	Social media links: There are links out to social media sites.
	Please refer to the brand guidelines for guidance.

	LinkedIn account: The icon is present on website (not on brand) but not responsive so unable to locate from website.

Link Found: https://ng.linkedin.com/in/ciltnigeria
Connections: 12

Last Updated: Can’t see any activity
	Consider capacity and whether this account should be retired given the period of inactivity or whether training needs implementing. Please refer to the brand guidelines for guidance.

	Facebook account: Can locate from website. But the icon isn’t on brand.

Like: 2,880 people like this page.
Last updated: August 2018
	There is a mixed selection of good on brand photography / images and some less so.

Please refer to the brand guidelines for guidance for logo choice.

Given the large following more upbeat, on brand posts need to be made. Content needs improving, consider whether training needs are required to make the most of such a good following.



	Twitter account: Can locate from website but icon not on brand.

Followers: 356 people 

Likes: 41
Last updated: 12th September 2018
	Improve the resolution of cover image and logo use - please refer to the brand guidelines for guidance.

Consider implementing training to build upon the work achieved so far.

	
	


